
 

 

 

      Spring Y10| Business| Marketing Market The place where buyers and sellers meet. It can 

be a physical place e.g. a shop, or a virtual place 

e.g. Ebay or Amazon. 

Market       

segment  

is a part of the market which contains a group of 

buyers who are similar. Markets are typically 

segmented on the basis of age, gender, income 

and interests.  

Market       

research  

is the way in which information is gathered 

about consumers, competitors and markets.  

Extension 
strategies  

a number of methods businesses might use to 

prolong the life cycle of their products.  
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